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Abstract:

Presidential initiative advertisements are considered one of the most prominent tools of
contemporary institutional communication, serving as a strategic means to shape public opinion
and enhance community engagement in issues of comprehensive development. These
advertisements have become a direct reflection of state policies and reform efforts, aiming to
reinforce the concept of active citizenship, raise awareness of national projects, and foster a sense
of unity between leadership and society.

With the continuous advancement of technology and communication tools, presidential initiative
advertisements have evolved beyond traditional awareness messages. They have become an
essential component of interactive visual content displayed across social media platforms. This
shift has made it necessary to develop both the form and substance of advertising messages to align



with the nature of digital media and user behavior, enabling clearer and more impactful message
delivery.

Visual effects have emerged as a significant element in shaping advertising messages. They are
used to reframe reality, intensify meaning, and craft strong mental imagery for the audience.
Advertising is no longer merely informative or news-based content; it has become a visual
experience that integrates sound, image, and motion to elicit both emotional and cognitive
responses. Hence, analyzing the visual composition of these advertisements and understanding
how to utilize visual effects in a way that enhances meaning without falling into the trap of
superficial display is essential. The value of these effects lies not in their complexity or novelty,
but in their ability to clarify the message and attract audience engagement.

One of the key findings of this research is that relying on visual effects is no longer a technological
luxury, but a necessity driven by intense competition to capture audience attention particularly as
users are saturated with hundreds of advertising messages daily. Presenting a presidential
advertisement in a traditional manner may lead to its neglect, whereas intelligently designed visual
effects can provide it with a competitive edge in such a crowded environment. Moreover, the
optimal use of visual effects can help establish emotional connections with the target audience,
ultimately contributing to enhancing the visibility and impact of the presidential initiative.
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